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Introduction 

Distance learning, e-learning, mobile learning, blended learning are a few of the educational learning trends that have been practiced for years. As a new trend social learning has been added to the combination. The term Social Learning was coined by Bandura, a behavioral Psychologist, in 1977. His Social Learning Theory states that children learn through observing the behavior of adults and copying or modeling their behaviour.
These days’ social media is not only used to stay connected with friends and family but also for other purposes like professional learning, networking, and researching. Teaching has changed drastically with the presence of social media in the educational sector. The importance of social media in education is not only for students but also for teachers. 
Greenhow and Gleason (2012) explore the use of Twitter as a new literacy practice. They suggest that when used in Higher Education (HE), it may lead to increase engagement and better interaction between students and teachers. This view is also shared by Fuchs (2011), who argues that the tools of the trade are as important as the learning objectives, and that tools are needed which promote social presence, create more interactive learning environment and foster collaborative study. 
Learning is a lifelong process. Due to the complexity of the society students who have left school prefer to continue their further studies while being employed.  The University of Vocational Technology (UNIVOTEC) was established with the objective of providing university education for skilled workers who are currently employed in the industries. Hence opportunities were provided for employed undergraduates to enroll in the degree programmes conducted during weekends. Lectures for employed undergraduates are conducted during weekends (both Saturday and Sunday) from morning to evening at the university premises.
Due to the tight schedules of day to day life employed undergraduates find difficulties in attending the lectures conducted at the university premises regularly. In addition to that they find very limited time to do self-studies. To overcome the difficulties faced by the employed undergraduates the university decided to get the assistance of e-learning and social media to provide them education in a convenient manner.  
The aim of the research is to find out the possibility of using social media to generate e-learning opportunities for Information communication Technology (ICT) literate undergraduates of the UNIVOTEC.
The two objectives of the research are to 

i. Identify the types of social media tools used by the ICT literate undergraduates.

ii. Analyze how social media can be used to enrich the e-learning process of ICT literate undergraduates.
Methodology

The study was conducted using quantitative research design. A survey was conducted using a pretested structured questionnaire. The employed undergraduates who were reading for the ICT degree in their 2nd year in the weekend degree programme of the UNIVOTEC were selected as the population. The population size was 90 undergraduates who represented the ICT disciplines of Network Technology, Software Technology and Multimedia & Web Technology. Simple Random Sampling Technique was used to select the target sample. The structured questionnaire was used to collect data from 62 participants. The selected sample consisted of 30 male and 32 female employed ICT literate undergraduates. Collected data was analyzed using a Statistical Package and presented using descriptive statistics. 

RESULTS AND DISCUSSION
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               Figure 1: Social Media Usage by the Participants

Based on Figure 1 nearly 66% often use Wikipedia, Twitter, LinkedIn, Blogs, and Facebook as social media tools. Nearly 24% often use only Facebook as the social media tool.
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     Figure 2: Social Media Usage to Search Educational Materials

Based on Figure 2 almost all the participants prefer to search for educational materials which are available on social media for their learning purposes.
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                  Figure 3: Usage of Educational Videos Available on Social Media

Figure 3 shows that 93% of the participants use educational videos which are available on social media for their learning purposes.  
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          Figure 4: Preference to Solve Problems Using Social Media

Figure 4 shows that 89% of the sample participants prefer to use social media to find solutions to the problems encountered while learning.
Based on the findings Wikipedia, Twitter, LinkedIn, Blogs and Facebook social media tools are used by the participants. E-learning process of ICT literate undergraduates can be enriched by providing opportunities to search educational materials which are available on social media, watch educational videos and to find solutions to the problems that arise while learning.  
conclusions/RECOMMENDATIONS

People use social media to fulfill purely personal   reasons, commercial purposes such as connecting with customers and networking the businesses. As a new trend social media is heavily used in the educational sector. In the educational sector social media is used for marketing of educational institutes as well as to get assistance in the teaching learning process.  The findings of this research reveal that ICT literate undergraduates mainly use Wikipedia, LinkedIn, Facebook, and blogs as social media tools. Social media contribution can be obtained to enrich the e- learning process of ICT literate undergraduates by providing opportunities to search educational materials and watch educational videos that are available on social media. In addition to that social media can be used to find solutions to the problems faced by the learners while learning. Therefore, encouragement and recommendation should be given to teachers to use social media as tools in the electronic teaching and learning process.
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